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Indonesia is among the biggest e-commerce market in 
South East Asia



But it is still way smaller than these e-commerce giants 
of the world



We should learn from China that has posted the highest 
growth rate in the world 



In fact, it could way surpass the US by 2020



The e-commerce success has raised overall China’s 
domestic consumption, especially in less developed areas



In compare to our country, the majority of population 
inare still purchasing offline, and that’s about to change



Therefore, the growth potentials are immense



By 2017, we could be the biggest e-commerce market 
in South East Asia



We are already rated as one of the most potential 
market in the region



We are also rated as the most ready, in term of market 
and infrastructures



However, we need to accelerate the internet 
penetration



We also need to improve on our internet speed and 
lower the broadband prices



The payment system is also another critical factor as 
our bankability is still relatively low 



The trend is shifting toward more convenient payment 
methods



We also need to expand consumer education to lift 
these common deterrence from online shopping



Many Indonesians are still trapped in these 
misconceptions



If we do it the right way, we could unleash Indonesia 
and SEA as the next e-commerce super power



McKinsey Global Institute -
November 2011

The Great Transformer: The impact
of the Internet on economic growth
and prosperity.

Exhibit 3 - Small and medium sized
enterprises using web technologies
extensively are growing more
quickly and exporting more widely

The positive impact will also trickle down to SMEs and 
hence promote wealth equality in the country 



Therefore, a conducive government regulation is critical 
to unleash this potentials

1. E-commerce must be excluded from negative foreign investment list, 
with staging scheme according to investment value
Positive impact:

• Transfer of know-how, networks, and technology 
• Increase domestic transaction in IDR

2. The E-Commerce Bill (PP) requires various improvement before 
being rolled out to public

• Drafting process must be made more transparent by involving 
all industry stakeholders

• Vague definition for e-commerce players
• Seller KYC requirement potentially hurt the industry
• No safe harbour policy for e-commerce players, while being 

too focus on the consumer protection side
3. Clearer taxation scheme, with strong incentive for e-commerce 

startups (under 5 years)



Thank You


